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LOGO CONCEPT #1

ABOUT THIS CONCEPT

The concepts features three interlocking curved
forms—each distinct in color and direction—
coming together to create a fluid, unified motion.
Each shape represents one of We Know IT's three
core service areas: Audio, Video, and Technology.
When combined, they form a circular, rotational
symbol that communicates harmony, balance, and
continuous connection.

The smooth, crescent-like segments flow into each
other, symbolizing seamless integration and the
effortless movement of signals, data, and systems
working together. The circular arrangement nods
to the idea of cycles, continuity, and unity, while
the three-part structure subtly acknowledges

the Trinity without leaning into literal or religious
imagery.

The bold, modern color palette reinforces
individuality within unity—three distinct
specialties supporting one complete, integrated
service experience.

WHY IT WORKS

3 Three Pillars, One System: Each arc stands as
an independent element, clearly representing the
three service categories, yet they interlock to form
a single cohesive unit.

> Integration Visualized: The flowing, curved
shapes embody connectivity and smooth
transitions—core qualities of AV and technology
systems.

» Circular Motion = Harmony + Continuity: The
rotational feel suggests movement, signal flow,
and ongoing support, ideal for a modern tech
integrator.

> Memorable + Modern: The simple, bold shapes
create a distinctive mark that is easily recognizable
across all mediums—from embroidery to vehicles
to digital screens.

» Trinity Representation (Subtle + Meaningful):
The design honors the owner’s values by
iIncorporating a three-part symbolic structure
without becoming overtly spiritual.
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LOGO VISUAL VIBE

Smooth. Connected. Contemporary.

The concept is designed to feel organic yet
engineered, blending fluidity with intentional
structure. The curves create a sense of motion
and energy, while the symmmetry offers stability

and trust. A bright color palette adds vibrancy
and personality, giving the brand a forward-
looking, innovative feel. The logo communicates
integration, flow, and unity—aligning perfectly
with the services and style of a modern AV +
technology company.
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COLOR PALETTE / ELECTROVERSE THE COLORS

The ElectroVerse palette is built on a split-complementary triad: a vivid green anchored by two high-
energy hues in the violet-magenta range. This structure creates an intentionally bold, futuristic look
while maintaining visual balance. It's the kind of palette that instantly communicates innovation,
forward motion, and creative tech integration.

Primary Colors (The Core Energy of the Brand)

#6BB704 — Signal Surge Green

1 4

This is the palette'’s “power current.”

WHY THIS PALETTE WORKS

> High contrast without chaos — The green +
violet/magenta triad creates powerful visual energy
but stays stable through the muted support tones.

> Deeply modern + futuristic — These hues feel
at home in tech dashboards, AV environments,
circuits, LEDs, and digital platforms.

» Vivid storytelling potential — “Signal,”
‘Quantum,” “Pulse,” “Infrared,” “Midnight” — every
color supports a cohesive narrative around audio,
video, motion, and technology.

> Flexible across light and dark themes — The
palette includes both bright activators and deep
atmospheric neutrals.

#6BB704

RGE  107,183,4

#2D381D

RGB 45, 56,29

#BB0488

RGE 184, 4,136

#381D31

RGE 56,29, 49

#5C04B8

RGE 92, 4,184

#2A1D38

RGE 42,29, 56

#B80488 — Neon Pulse Magenta
This color pulses with intensity.

#5C04B8 — Quantum Violet
Quantum Violet brings the technology aesthetic into focus.

Supporting Colors (Grounding, Structure & Depth)

#2D381D — Dark Circuit Olive
An earthy, muted green that adds stability.

#381531 — Infrared Indigo
Moody and cinematic.

#2A1D38 — Midnight Frequency Blue
Soft enough to sit behind other colors, deep enough to feel
intentional.
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https://workflowy.com/s/color-palette-electr/ScaM7YOSWpifz2Tk

FONT PACKAGE #1
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TYPOGRAPHY VISUAL VIBE

Oxanium is a modern, geometric typeface designed specifically with technology, engineering, and digital
environments in mind. Its angular structure, precise curves, and sleek letterforms give the brand a distinctly
contemporary and innovative feel. By pairing Oxanium Bold for the primary wordmark with Oxanium Extra

Light for the tagline, the typography achieves a powerful balance between strength and refinement.
Sleek. Technical. Forward-thinking.

OXANIUM BOLD

Used for the primary brand name, Oxanium
Bold delivers:

2 Strong visual presence

» High readability across both large and
small formats

2 A futuristic edge that aligns with AV + tech
industries

» Confident geometry that complements
circular and triangular logo forms

This weight grounds the brand, ensuring “WE
KNOW IT" feels authoritative, modern, and
instantly recognizable.

OXANIUM EXTRA LIGHT

The thin, elegant lines of Oxanium Extra
Light provide intentional contrast to the bold
primary wordmark. This creates:

> A clean hierarchy between the company
name and service descriptors

» A sleek, technical feel appropriate for
audio, video, and technology sectors

2 A visually spacious and breathable look
that enhances clarity

This contrast keeps the overall design from
feeling heavy, adding sophistication while
maintaining consistency within the same
type family.

The Oxanium type family gives the brand a
modern, digital identity that feels precise and
engineered yet approachable. The bold/light
pairing introduces visual rhythm and contrast,
making the logo feel dynamic and contemporary—
perfect for a company that sits at the intersection
of audio, video, and technology.

» Tech-forward aesthetic: Oxanium’s geometric
construction and digital-inspired angles naturally
align with AV integration, signal flow, and
technology-driven environments.

2 High legibility: Both weights maintain excellent
clarity, even at small sizes—ideal for embroidery,
vehicle wraps, and signage.

2 Cohesive family: Using two weights from the
same typeface ensures a unified look while still
establishing clear information hierarchy.

> Modern but approachable: The rounded
terminals soften the futuristic edges, keeping the
brand professional without feeling sterile.



LOGO CONCEPT #2

ABOUT THIS CONCEPT

This concept features a dynamic emblem formed
by three distinct arrows, each representing one

of the company’s pillars — Audio, Video, and
Technology. Together, the arrows interlock to
create a unified triangular structure. This triangular
form subtly echoes a play symbol, reinforcing

We Know IT's connection to audiovisual systems,
innovation, and forward movement.

Each arrow operates as its own directional
component, visually symbolizing the flow of

data, signals, and energy through a complete
system. Their connection at each point forms

a continuous circuit — a modern metaphor for
seamless integration, closed-loop support, and the
harmony of three essential disciplines. The three-
part structure also reflects the Trinity in a subtle,
modern way that carries meaning without leaning
into religious iconography.

Bright, distinct colors highlight the individuality
of each service area while their union creates a
strong, cohesive identity.

WHY IT WORKS

> Clear Representation of Integration: The arrows
connect to form a continuous circuit, perfectly
representing how We Know IT unifies audio, video,
and technology into one seamless system.

> Triangle = Play Symbol: The triangular form
Immediately suggests media, AV systems, and
forward motion — highly relevant to the industry.

> Three Distinct Elements, One Purpose: Each
arrow stands alone yet completes the whole,
visually expressing both the Trinity and the three
pillars of service.

> Direction and Flow: The arrowheads reinforce
direction, progress, and precision — essential cues
for a tech-forward brand.

> Bold, Memorable, and Flexible: The shape
is simple enough for small-scale reproduction
(embroidery, app icons, badges) yet dynamic
enough to stand out on vehicles and signage.
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LOGO VISUAL VIBE

Energetic. Modern. Connected.

The logo concepts feels fast-moving and
innovative, with a sense of motion and direction
that suggests expertise and forward-thinking
technology. The bright arrow colors add
personality and clarity, while the triangular form
grounds the design in a stable, recognizable
silhouette. It is a visual statement of integration,
unity, and cutting-edge capability.
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COLOR PALETTE / DIGITAL PULSE SPECTRUM

The Digital Pulse Spectrum palette blends Audio, Video, and Technology through bold, high-contrast
primaries supported by refined, modern tones. Its colors echo LED intensity, screen clarity, and the
electric energy of cutting-edge tech—offering vibrant highlights paired with grounded, professional
depth for versatile brand expression.

WHY THIS PALETTE WORKS

> Triadic brilliance for Audio-Video-Tech
storytelling — The three primaries form a vibrant,
modern signal triad that visually encodes your
brand’s purpose.

> High energy paired with deep stability — The
top row brings the electricity; the bottom row
ensures a grounded, professional finish.

» Perfect for tech-forward identity systems
— From LED-inspired vibrance to dark-

mode elegance, this palette is built for UX, AV
engineering, automation brands, and digital
creators.

» Memorable, bright, and future-facing — The
palette stands apart from corporate blues and
grays while still offering the structure needed for
serious digital applications.

#FF1F9E

RGH 255, 31,158

#0A1A38

RGB 10, 26, 56

#A6FFOB

RGB 166, 255,11

#6B00B8

RGB 107, 0, 184

#00CBFF

RGB @, 200, 255

#3A3A3D

RGE 58,58, 61

THE COLORS

Primary Colors (The Core Energy of the Brand)

#FF1E9C — Audio - Sonic Magenta
A hyper-vibrant pink-magenta that embodies pure audio
energy.

#A6FFOB — Technology - Electric Lime
Bright, futuristic, and unmistakably tech-forward..

# O0C8FF — Video - Spectrum Cyan
A clean, high-definition cyan that evokes glowing screens,
optical clarity, and digital precision.

Supporting Colors (Grounding, Structure & Depth)

#OAIA38 — Deep Frequency Navy
A dark, sophisticated navy that anchors the palette.

#6B00B8 — Digital Violet
A powerful counterpart to the primaries — rich,
dimensional, and futuristic.

#3A3A3D — Graphite Circuit Gray
A sleek, neutral gray essential to any high-tech palette.

WE KNOW IT
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https://workflowy.com/s/color-palette-digita/WssYfc9nsgZYySGq

FONT PACKAGE #2 \WE KNOW IT
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Handel Gothic D is a classic tech-forward typeface known for its sleek, geometric letterforms and long-
standing use in environments demanding precision and innovation. Its modern, engineered look aligns
perfectly with a brand focused on integration and advanced AV technology. Using Handel Gothic D Bold for 'YPOGRAPHY VISUAL VIBE
the logotype and the Light weight for the tagline creates a clear visual hierarchy while keeping the entire

system cohesive and refined. Bold. Futuristic. Engineered.

Handel Gothic D gives the logo a distinctly

technical identity—sleek enough for cutting-
HAN DEL GOTH'C D BOLD HAN DEL GOTH'C D L|GHT edge AV environments, strong enough for trucks
and signage, and polished enough for corporate
branding. The pairing of Bold and Light creates a
Used for “WE KNOW IT,” the bold weight Used for “AUDIO - VIDEO - TECHNOLOGY,” balanced rhythm: power at the top, precision at the
offers: this lighter weight provides: bottom. It communicates innovation, momentum,
and high-level integration—exactly what the
symbol expresses visually.

» Commanding presence — ideal for 2 Elegant contrast to the strong primary
sighage, vehicles, and bold brand visibility. wordmark > Perfect for technology brands: Handel Gothic
has a long association with tech, aerospace,
» Tech-forward geometry — square 2 A minimal, refined feel, echoing precision interfaces, and engineering, instantly placing the
curves and futuristic angles that match the and modern engineering brand in a modern, innovative space.
directional energy of the arrow symbol.
» Clear separation of hierarchy, keeping 3 Strong alignment with the symbol: The

> High recognition and clarity — especially service descriptors readable without geometric angles and futuristic vibe complement
effective at distance and in uppercase overpowering the name the sharp arrowheads and triangular flow of the
applications. arrow.

. > A c!eén, open I,°°k that enbances the > Built-in hierarchy: Bold vs. Light creates easy
» Professional tone — bold enough to be futuristic aesthetic of the entire system

readability and professionalism without needing

authoritative without feeling aggressive. separate type families.

The light weight adds sophistication and
This weight anchors the brand visually, giving balance, preventing the logo from feeling » Timeless futurism: It feels forward-thinking

it strength and credibility. heavy or crowded. without relying on trendy or overly stylized formes,
ensuring lasting usability.




LOGO CONCEPT #3

ABOUT THIS CONCEPT

This concept is built from three interlocking arcs
composed of graduated circular dots. Each arc
represents one of the company’s core service
pillars — Audio, Video, and Technology — while
the full interwoven form symbolizes harmony,
expertise, and seamless integration. The three
forms connect at the center, reflecting a unified
system built from distinct components.

The dotted motif enhances the sense of motion,
signal flow, and digital precision. Color
separation reinforces the three-part structure
while maintaining a cohesive overall identity. This
concept subtly echoes the original logo’s dotted
style but streamlines the design, making it cleaner
and easier for the eye to process.

WHY IT WORKS

> Three-Part Storytelling: Each dotted arc is

a standalone element representing a category
(Audio, Video, Technology), yet they come together
as one — ideal for a company whose value lies in
connecting systems.

> Symbolic Without Being Literal: The Trinity
influence is present in the repetition of three
interlocking shapes, but the design remains purely
contemporary and industry-appropriate.

> Dynamic & Tech-Forward: The dot pattern
suggests digital signals, audio waves, pixel
arrays, and motion — all essential cues of the AV/
technology world.

» Brand Differentiation: The design avoids clichés
found in typical “IT" logos and instead offers
something visually memorable, upscale, and highly
flexible.

> Balanced With the Wordmark: The bold
typography anchors the symbol, while the color-
coded “IT" clarifies the company name and
instantly emphasizes what you do.

LOGO VISUAL VIBE

Modern. Fluid. High-tech.

The concept feels alive — full of movement,
signal flow, and smart connectivity. Its circular
forms create a sense of trust and continuity,
while the color palette we chose adds warmth and
approachability. It is professional yet innovative,
technical yet friendly, and distinct enough to stand
out across apparel, vehicles, signage, and digital
environments.
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COLOR PALETTE / SOVEREIGN LUXE SPECTRUM

This palette blends deep, confident hues with rich, modern vibrance to create a look that feels elevated,
intelligent, and timeless. The bold trio—an energetic true orange, a sophisticated emerald green, and a
regal midnight blue—forms a powerful core that communicates innovation and authority. Supporting

tones of obsidian, smoky charcoal, and muted gold round out the system with refinement and warmth.

WHY THIS PALETTE WORKS

> It blends vibrant energy with grounded
sophistication, giving you both impact and polish.

> The primaries form a powerful triad that feels
authoritative, modern, and refined.

> The supporting tones add depth, usability, and
versatility, ensuring the palette works across — — —
brand identity, digital interfaces, and print. = e

> It strikes a perfect balance between luxury
aesthetics and contemporary tech sensibilities,
making it suitable for high-end, innovation-driven
brands.

> The palette maintains strong contrast and clarity,
enabling clean hierarchy and professional Ul/UX
execution.

#0FOFT #C4A978 #4A4AAF

RGE 15,15, 17 RGB 196, 169, 120 RSB 74, 74,79

THE COLORS

Primary Colors (The Core Energy of the Brand)

#E8G6AIA — Luxe True Orange
A vibrant, confident orange that delivers bold energy while
maintaining a polished, premium presence.

#234C73 — Regal Blue
A timeless, authoritative blue that reinforces
professionalism and elevated brand presence.

#1F6A4A — Emerald Noir
A deep emerald green that brings balance, intelligence, and
refined stability to the palette.

Supporting Colors (Grounding, Structure & Depth)

#OFOF11 — Obsidian Black
A refined near-black that enhances sophistication and
amplifies the richness of surrounding colors.

#C4A978 — Mist Gold
A muted, elegant gold that introduces subtle warmth and a
premium touch.

#4A4A4F — Smoky Charcoal
A smooth, understated gray that adds quiet sophistication
without diluting the palette’s strength.
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https://workflowy.com/s/color-palette-sovere/FTcGKBCNKeB1mcqp

FONT PACKAGE #3 UJE KnOUJ IT
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This combination brings together two beautifully balanced typefaces that blend approachability,

professionalism, and modern clarity. All Round Gothic Bold delivers a friendly geometric presence
with strong visual impact, while Avenir Light adds refinement and precision. Together, they create a
brand voice that feels confident, contemporary, and easy to engage with—ideal for a company bridging
technology, audio, and video installations.

TYPOGRAPHY VISUAL VIBE

Friendly. Modern. Professional.

ALL ROUND GOTHIC BOLD

Used for “WE KNOW IT,” this weight offers:

» Soft geometric shapes with rounded
edges that create a welcoming, user-friendly
tone

» High legibility and strong visual presence,
even at distance

> A modern but approachable feel, avoiding
the overly hardcore or rigid look common in
tech fonts

» Balanced thickness and smooth curves,
which complement circular or rotational logo
shapes

All Round Gothic Bold gives the brand a bold,
clean look while keeping the personality
warm and accessible—perfect for a service-
focused tech and AV company.

AVENIR LIGHT

Used for “AUDIO - VIDEO - TECHNOLOGY,"
this lighter weight brings:

> Elegance and spaciousness, offering a
refined contrast to the bold main name

» A timeless, minimalist feel, rooted in one
of the most respected geometric sans-serif
designs

» Excellent readability in small formats due
to its clean, open forms

5> Professional polish, reinforcing the
technical expertise behind the brand

Avenir Light acts as the perfect supporting
voice, letting the brand’s core name shine
while adding sophistication

The All Round Gothic + Avenir pairing creates a
brand identity that feels both contemporary and
human-centered. It blends smooth curves with
crisp lines, offering the perfect mix of personality
and precision. The overall effect is polished yet
inviting.

> Approachability meets professionalism: All
Round Gothic's friendly curves paired with Avenir's
refined geometry create a brand that feels both
trustworthy and modern.

3 Perfect for a tech + service hybrid: The fonts
sighal technology, but in a way that's not cold or
intimidating—ideal for a company that interacts
directly with homeowners and businesses.

3 Clear hierarchy: The bold weight draws the
eye to the company name, while the light tagline
subtly reinforces the service areas.

» Harmonized geometry: Both fonts are rooted in
geometric construction, allowing their shapes to
complement each other naturally.

» Versatile across mediums: From apparel to
vehicles to digital screens, the pairing maintains
high clarity and clean aesthetics.



LOGO CONCEPT #4

ABOUT THIS CONCEPT

This concept is built around three interlocking
shapes that simultaneously resemble nodes,
people, and connection points—all arranged
inside a soft triangular form. Each node represents
one of the company’s pillars: Audio, Video, and
Technology. Their placement creates a cycle of
continuity and support, symbolizing how these
three disciplines work together to deliver a
seamless, integrated experience.

The triangular silhouette nods subtly to a play
symbol of a video, reinforcing the audiovisual
foundation of the brand. The curved, organic
shapes give the mark a sense of motion and
flow, while the circular “nodes” communicate

collaboration, connectivity, and technical precision.

The three-color system allows each node to stand
independently while still contributing to a unified,
harmonious whole.

WHY IT WORKS

3 Clear Storytelling Through Shape: Each node
stands as its own element while interlocking
into the larger composition—mirroring how the
company integrates three distinct service areas
into one solution.

> Triangular Form = AV Symbolism: The soft
triangle alludes to a play icon, immediately
connecting the brand to the world of audio and
video.

> People + Technology Hybrid: The shapes feel
both human and technical, striking a balance
between service-oriented warmth and industry
expertise.

> Movement + Connection: The curved pathways
create a natural sense of flow, representing signal
transmission, pipelines, and system integration.

3 Strong Brand Recognition: The symbol is unique
and memorable, translating well across apparel,
vehicles, badges, and digital platforms.

LOGO VISUAL VIBE

Connected. Friendly. Modern.

This concept blends the warmth of approachable,
human-centric design with the sophistication
of a technical integration symbol. The smooth

curves and circular nodes create a sense of

collaboration, movement, and flow. The

triangular frame brings structure and forward

motion, suggesting reliability and innovation.

The color palette feels grounded but energetic,
producing a logo that is both professional

and welcoming—a perfect representation of a

company that integrates technology while working
closely with real people.
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COLOR PALETTE / CORPORATE TECH CORE THE COLORS

These colors remain modern and technology-forward, but with a more restrained, professional tone Primary Colors (The Core Energy of the Brand)
suited for enterprise, B2B, consulting, IT, or systems-integration branding. The palette balances #2FA76B — Corporate Green
approachability with authority, giving brands a clean, strategic visual language grounded in trust, A confident, modern green that expresses growth, clarity,
clarity, and innovation. and forward-thinking innovation.

#1E6A46 — Deep Strategy Green
A grounded, mature green that reinforces stability and
strategic intelligence.

WHY THIS PALETTE WORKS

#2364A8 — Enterprise Blue
A polished, dependable blue that communicates credibility
and enterprise-level trust.

3 It blends professionalism with modernity,
giving the brand a tech-forward image without

sacrificing trust or seriousness. Supporting Colors (Grounding, Structure & Depth)

#11233F — Executive Navy
A deep, authoritative navy that adds clarity, seriousness, and

2> The greens and blues create a balanced strong grounding

foundation that feels stable, competent, and

) . #D8B15A — Professional Gold
solutions-driven.

A warm, understated gold that introduces subtle luxury and
#2FA76B #1E6A46 #2364A8 premium quality.
- The Supporting tones introd uce depth, RGE 47,167,107 RGE  30,108,70 RGE 35 100,168

hierarchy, and premium cues, allowing the brand
to function in both highly technical and executive-
level environments.

#F2C744 — Corporate Yellow Accent
A controlled, optimistic yellow that brings clarity, contrast,
and a sense of strategic emphasis.

o

4

2 The palette maintains excellent versatility across
digital interfaces, print collateral, Ul systems,
and corporate presentations.

WE KNOW

AUDIO / VIDEO / TECHNOLOGY

3 It avoids overly bright or trendy hues, ensuring
longevity and consistency for long-term brand

identity.
#1233F #D8B15A #F2C744 LEAR N M O R E
RGB 17,35, 63 RGB 8,177, 90 RGEB 242,199, 68



https://workflowy.com/s/color-palette-corpor/0SazeeTYDYdoM8UD

FONT PACKAGE #4

Oxanium is a modern, geometric typeface designed with a futuristic, engineered aesthetic that
aligns seamlessly with the technology-driven nature of the brand. Its angular curves and precision-
cut letterforms echo the clean movements seen in AV systems, digital interfaces, and signal pathways.
By pairing Oxanium Bold for the logotype with Oxanium Extra Light for the service descriptor ling, this
typography creates a balanced, professional, and distinctly modern brand voice.

OXANIUM BOLD

Used for WE KNOW IT, this weight provides:

2 A strong, tech-forward presence that
immediately communicates innovation

> Bold geometric shapes that visually
complement the triangular structure of the
logo symbol

> High legibility across all formats—vehicles,
apparel, digital displays, and signage

» A futuristic look that pairs beautifully with
AV and technology brands

OXANIUM EXTRA LIGHT

Used for the tagline this weight provides:

> Futuristic yet approachable: Oxanium
offers a high-tech aesthetic while still
remaining readable and clean.

» Strong relationship to the symbol: The
sharp angles and custom “K" reinforce the
motion and geometry of the triangular logo.

3 Clear hierarchy: Bold for identity, light for
support—professional, clean, and effective.

2 Consistency across platforms: Oxanium
performs well both in large-scale applications
and in small digital formats.

» Modern identity: The typeface reinforces a
tech-integrator personality without slipping
into overly stylized or gimmicky territory.

N WE KNOW
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TYPOGRAPHY VISUAL VIBE

Engineered. Modern. Connected.

Oxanium gives the brand a polished, futuristic
edge that feels like it belongs in the world

of AV integration, modern interfaces, and
precision technology. Overall, the type pairing
communicates confidence, innovation, and
seamless connectivity—perfectly aligned with the
logo’s triangular flow and the company’s mission.

The stylized “K” in KNOW is subtly mimics the
angular flow and directional movement of the
triangular symbol.

3 Creates visual harmony between the
typography and the icon

» Reinforces the brand’s theme of connected
pathways and directional flow

» Adds a unique, ownable character feature that
strengthens brand recognition

» Makes the logotype feel intentionally engineered
rather than simply typeset

The result is a logotype that feels connected to
the symbol—both literally and conceptually.
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